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Abstract 
Objectives The purpose of this thesis is to investigate the relationship between 
strategic Corporate Social Responsibility (CSR) and operating performance as 
well as the individual elements of strategic CSR affecting operating performance. 
Method Annual reports were analyzed using content analysis using Global 
Reporting Index framework and to calculate the aggregate score for CSR, Data 
Envelopment Analysis is conducted. The test included in the study was 
descriptive test, correlation test and multiple regression test. 
Results From the correlation and multiple regression tests, no significant 
relationship was found between strategic CSR and operating performance. 
However, when the elements of strategic CSR were investigated individually, 
different results were obtained. For financial companies, in correlation testing 
Environment and Product Responsibility is positively associated and Labour 
Practice is negative; while in regression test the positive relationship is observed 
in Human Rights and Product Responsibility element. For non-financial 
companies, in both test no elements were found to have a significant relationship 
with operating performance.  
Conclusion There is no significant relationship between strategic CSR and 
operating performance in Indonesian publicly listed companies. For the 
individual elements, Human Rights, Product Responsibility and Environment is 
shown to affect operating performance in financial companies. While in non-
financial companies none of the elements of CSR has an affect on the operating 
performance of the company. 
Keywords Strategic CSR, operating performance, Data Envelopment Analysis, 
Indonesia, GRI, content analysis 
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